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TRADESHOWS

Travel South Showcase/ Louisville, KY March 4-7, 2012

This invitation-only event offers pre-scheduled business appointments with travel buyers who are
specifically packaging tour product in the twelve partner states of the Travel South USA organization.
Showcase also provides pre-scheduled appointments with select travel trade and consumer media from
domestic and international markets.

CVB and supplier organizations can only participate as a part of their state’s section. LOT
oversees the overall theme, décor and coordination of the Louisiana section of the Showcase. For
additional information, go to http://www.travelsouthusa.org/showcase.html

Registration Deadline: February 10, 2012
Partnership Opportunities: LOT is responsible for aisle theme and aisle décor.
COST: CVBs are responsible for their own registration, booth

décor and travel costs.

USTA POW WOW/ Los Angeles, CA April 20-26, 2012

USTA Pow Wow is a booth-based trade only show, providing pre-scheduled business
appointments with international tour operators. At Pow Wow 2011, the LOT booth secured 124 pre-
scheduled buyer/tour operator appointments and 22 pre-scheduled media appointments. Appointments
were handled jointly by LOT staff and partner CVB delegates.

For Pow Wow 2012, LOT will offer up to eight CVB/DMO buy-ins on a first-come, first-served basis.
The buy-in fee of $2,000 includes full registration at Pow Wow, access to all Pow Wow networking events
and educational programs, and participation in all LOT pre-scheduled business appointments. For
additional show information go to http://www.ustravel.org/

Sign-up Deadline: December 1, 2011
Partnership Opportunities: Booth Buy-In/Conference Registration
COST: $2000, plus travel expenses
Associacdo Brasileira de Agéncias de Viagens (ABAV)/ Rio de Janeiro October 16-20,2012

ABAV is the premier trade only show focused on the Brazilian and South American travel industry.

U.S. inbound travel from Brazil reached 839,180 in the 3rd quarter of 2010 and is projected to
increase by 198% by 2015. In addition, Brazil currently represents the fastest growing inbound market
segment for the state of Louisiana.

LOT will exhibit as a part of the Discover America Pavilion. U.S. Pavilions at international travel &
tourism shows brand, position, and promote the United States as the world’s premier travel destination and
offer U.S. travel & tourism destinations and suppliers unique opportunities to interact face-to-face with their
primary overseas buyers.

The buy-in fee of $1,500.00 includes full registration at ABAV, access to all ABAV networking
events and educational programs, and participation in all LOT pre-scheduled business appointments. For
additional show information go to: http://www.ustravel.org/marketing/discover-america

Sign-up Deadline: December 1, 2011
Partnership Opportunities: Booth Buy-In/Conference Registration
COST: $1,500, plus travel expenses
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World Travel Market (WTM) / London, England November 4-11, 2012

World Travel Market is a four-day business to business event focused on the primary UK and
International travel markets. LOT will exhibit as a part of the Discover America Pavilion. The buy-in fee
of $1,500 includes full registration at WTM, access to all WTM networking events and educational
programs, and participation in all LOT pre-scheduled business appointments. Up to three (3)
partnership opportunities are available on a first come, first served basis. For additional information
go to http://www.wtmlondon.com/

Sign Up Deadline: December 1, 2011
Partnership Opportunities: Booth Buy-In/Conference Registration
COST: $1,500, plus travel expenses
MISSIONS
Montreal & Quebec Sales Mission February 5-10, 2012

LOT will conduct a trade and media sales mission to coincide with activities of the Quebec Winter
Carnival. The mission will include sales calls to primary tour operator companies and consumer media
outlets throughout Montreal and Quebec City, as well as a Louisiana exhibit presence at the Winter
Carnival site in Quebec City. These partnership activities will be coordinated through our Canadian
representative, Access Marketing. Up to ten (10) partnership opportunities are available on a first
come, first served basis.

Sign up Deadline: December 4, 2011
Partnership Opportunity: Trade & Media Sales Calls
COST: Travel expenses

Mexico Sales Mission February 26 — March 1, 2012

The mission will include a media/travel trade event as well as sales calls and reservation center
presentations at major tour operator companies in Mexico City and Monterrey. Up to six partnership
opportunities are available on a first come, first served basis.

Registration Deadline: January 2, 2012

Partnership Opportunities: Trade and Media Sales Calls

COST: Travel expenses
Vancouver Sales Mission/ Eat Vancouver Expo May 21-23, 2012

LOT will offer a two-tiered consumer, trade and media partnership opportunity in conjunction with
the Eat Vancouver Culinary Expo. LOT will conduct a travel trade and media sales mission the week
prior to exhibiting at Eat Vancouver, an expo which attracts nearly 40,000 affluent and enthusiastic
attendees with a strong inclination toward culinary travel. Interested CVBs can participate in the
mission at no charge and/or the expo booth for $800. For additional show information go to
http://www.eat-vancouver.com/

Sign Up Deadline: December 1, 2011
Partnership Opportunities: Trade & Media Sales Calls
COST: $800 (Consumer Show Booth Share), plus travel
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United Kingdom/ France Sales Mission June 4-15, 2012

This 2-week intensive sales mission will cover the primary cities and markets of both the
UK and France. The UK and France are the number 2 and number 3 international markets
for Louisiana. By educating tour operator staff as well as the retail and corporate agent
sector, we are able to drive increased bookings of Louisiana product. The missions will
include trade/media events as well as sales calls and presentations to primary tour
operator companies in each region. Week 1 (June 3-9) will focus on the UK markets and
will be coordinated by the LOT UK office. Week 2 (June 10-15) will focus on Paris and Lyon
France and will be in partnership with Travel South USA. Up to six partnership
opportunities are available for each week of this sales mission on a first come, first served

basis.
Sign Up Deadline: April 9, 2012
Partnership Opportunities: Trade & Media Sales Calls
COST: UK - Travel expenses

France - $1,800 plus travel expenses

COOPERATIVE MARKETING PROGRAM (CMP)

The purpose of the Cooperative Marketing Program (CMP) is to empower local
governments and tourism promotion organizations to determine which marketing efforts
best promote the history, culture, art, folk life, recreation and leisure opportunities,
natural and science resources, sites, attractions, accommodations and/or other events or
activities that support the LOT.
Any CVB or DMO whose media efforts are designed to promote the tourism resources of
Louisiana is eligible for grants from LOT of up to 50% of the total cost of approved media.
This may not exceed $20,000 per applicant.

2012/2013 Applications Available January 12, 2012

2012/2013 Applications Due March 16, 2012

For more information on this program, contact Lindsey Schmitt at (225)342-7987.

COMPETITIVE GRANT PROGRAM (CGP)

The purpose of the Competitive Grant Program is to encourage and support marketing
and Project Enhancement Initiatives (PEIs) that will contribute to Louisiana’s tourism
industry by attracting and retaining visitors. To achieve this, the program must:
* Facilitate development of statewide tourism products that will attract
visitors and enhance the visitor experience.
* Strengthen Louisiana’s tourism partnerships and alliances to support the
State’s tourism industry as a whole.
* Increase visitation, length of stay and tourism expenditures in Louisiana.
2012/2013 Applications Available January 12, 2012
2012/2013 Applications are Due March 16, 2012
For more information on this program, contact Leeann Borne at (225) 342-6376.

For more information on any of these programs, contact
Misty Veldsquez at (225) 219-9858 or mvelasquez@crt.la.gov.

LOUISIANA
Pick. goun Pusgion

LouisianaTravel.com



